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It's all about one word - passion. Our team values the connection between an owner 
and their prized items. We have built an insurance company dedicated to the client 
experience, product quality and supporting a community we adore – the collector 
community. 

Collectors trust us with their most prized possessions because we understand their 
needs. It all starts with the memories, drive and bond: admiring the works of Thomas 
Moran (Feudal Castle, 1905, Oil on Canvas) that inspired you to start collecting 
impressionist landscapes; remembering the first Carson City Morgan you collected, 
which took you on a journey into numismatics. Perhaps it was the 1938 baseball 
signed by Babe Ruth, as a Brooklyn Dodger, that you inherited from your grandfather. 
We protect precious physical pieces, which are the best moments in a collector’s life.

About Us
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Brand Attributes

What are brand attributes? The 
characteristics  that make up the 
personality of Bluewater.

A specific set of characteristics that 
identify the visual, verbal, and behavioral 
traits of the brand, much in the same manner that 
physical, character and personality attributes allow us to 
consistently identify individuals

Our Value
Quality of coverage | Authenticity | Trustworthy  

Our Product
Product is a good match for the collector

Our Service
Efficient processes | Enthusiastic | Friendly | Commitment | We Do 
More

Our Leadership
Dedication to the collector market | Knowledgeable 
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Our Umbrella Logo

The umbrella logo lists Bluewater’s 
services below the wordmark. This logo 
should be used whenever possible, in 
regards to Bluewater overall. 
Exemptions from using this logo would 
include product specific materials and 
materials with space restraints. 
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Our Tag Lines

To allow for our audience to identify 
with our brand and types of collecting 
interest aligned with our product 
offering a tag line will bridge the brand 
identity gap.  

For collectors who value their prized pieces

Insurance for the collector
Examples

I N S U R A N C E  F O R  T H E  C O L L E C T O R

Ex. Logo w/ tag line 



Navy

28, 39, 92

#1C275C

100, 94, 34, 27

Logo Blue

6, 164, 221

#06A4DD

74, 18, 0, 0

Ice Blue

133, 219, 242

#85DBF2

42, 0, 4, 0

Slate

77, 146, 180

#4D92B4

71, 31, 18, 0

Olive

120, 141, 65

#788D41

56, 29, 93, 9

Theme Name

RGB

Hex

CMYK
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Our Brand Platform | Color Palette – Option 2
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Our Brand Platform | Font options – headlines & quotes

Headlines = Adobe Caslon Pro Semi-bold

Callouts and quotes = Adobe Caslon Pro Italic 



8

Our Brand Platform | Font options – body text

Text body = Source Sans Pro Light, Source Sans Pro Light Italic, Source Sans Pro Semibold
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Our Imagery

Bluewater brand imagery should be experience 
driven, and full of positive energy capturing 
imagination and emotion. Our photography style is 
important in conveying our brand personality to our 
audience. Whether it be through subject matter, a 
dynamic and impactful angle, or through an element 
of emotion, the photos we use should get to the 
heart of the collector experience. 
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Our Imagery: Photos Cont.


